
Xiamen-Key Account Sales 

 

Division: Marketing & Commercial 

Department: Sales 

Vacant position: Key Account Sales 

 

Roles & Responsibilities 

1.Sales Development 

A. Stimulating customers’ needs through daily sales activities and turn prospective 

customers into active customers as well as retaining customers support through 

relationship management including followings: 

B. Implement sales strategy set by trade management or sales team leader. 

C. Cross selling/upselling company products includes but not limited to followings: 

D. Manage daily business via   ONE Force   

 

2. Sales Budgeting 

A. Secure accurate customer long term and short term forecast on bookings, and 

equipment to contribute on sales target achievement, space allocation fulfillment, sales 

strategy formulation. 

B. Measuring own sales territory weekly booking and lifting against sales target. 

C. Joint effort with CSR to achieve the budget and meet customers’ requirements. 

 

3. Trade Focal 

Assisting head office to coordinate Fujian sales team weekly booking forecast and 

giving accurate demand input to Trade Management and Equipment team through 

space/equipment forecast system. The aim is to optimize the space utilization within the 

given allocation for Fujian region.   

 

4. Project Management 



Ad Hoc assignment: Project or assignment upon request, including facilitating on SOP 

and process modification, etc. 

 

5. Market Information Function 

Collect timely and quality market information from legitimated channels to facilitate 

trade management and sales heads to develop strategic planning. 

 

Requirements： 

Good communication, presentation and negotiation skills. 

Good spoken and written English is an advantage. 

Good sense of yield management concept and logical thinking. 

Proficiency in MS office. 

Good analytical and problem-solving skills. 

Self-motivation and customer oriented.  

Interpersonal skills 

Attentive to procedure and deadline. 

Teamwork and collaboration  

 

 

 

 

 

 

 

 

 

 


